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John Baldoni 
Coaching ∙ Workshops ∙ Keynotes 

 
• Internationally recognized thought leader & teacher1 

 
• Keynote speaker on leadership, communication, innovation 

and achieving sustainable results 
 

• Executive coach for senior executives and high‐potential 
leaders 

 
• Expert commentator; writes the “Leadership at Work” blog 

for Harvard Business Publishing (syndicated by 
Bloomberg.com) 

 
• Author of eight books on leadership, including Lead Your 

Boss: The Subtle Art of Managing Up2 and Lead By Example, 
50 Ways Great Leaders Inspire Results  (AMACOM) 

 
How John Can Help: 

• Speak to your organization about how leadership can be the salient differentiator 
between success and failure 

 
• Conduct leadership workshops in corporate and executive education programs 

 
• Design and facilitate leadership meetings 

 
• Coach senior leaders/high potential executives to achieve their leadership goals 

 
What Others Say about John: 
"John Baldoni is one of the organizational thinkers I respect the most. His ideas are practical – 
and he can help make sure that you have an impact in your organization."  
Marshall Goldsmith 
Pre‐eminent executive coach and author of the best‐selling, What Got You Here Won’t Get You There 
 
"Over the two decades in which I've worked with him, John sustained the highest level of 
professional and personal ethics. He is consistent in his superb work habits, always shows up 
fully prepared for making top grade leadership presentations, always attentive to the ups and 
downs of a good audience, and knows how to change tactics midstream in a presentation…and 
how to train others to do the same.” 
David L. Sheehan 
Founder & Manager, X F K , LLC (Xperevential™ Finders Keepers) 
 

                                            
1 Articles and books have been translated into multiple languages, including Mandarin, Japanese, Korean, 
Vietnamese, French, Spanish, and Russian 
2 “offers encouragement and inspiration” Harvard Business Review November 2009 

 


